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and great results with fantastic fail-proof guarantees. 

 
Demonstrating Leadership In Times Of Crisis 

-   Sam Tsima     (Forbes.com) 
 

As managers and leaders of organizations, there are many lessons we can 
learn from times of crisis. What happens when a crisis hits and the 
organization does not have a crisis management plan in place? This simply 
means that there are no protocols to follow. It also means that the leadership 
of the company never prioritized crisis management, and in many cases: 
business continuity. They run the organization with the hope that nothing ever 
goes wrong. That is an illusion. 

 

So, in the absence of a crisis management plan, the only option left for the 
organization is to go into "emergency mode." That means pulling in the public 
services and driving on the public infrastructure. That will still require the 
leadership to cooperate with the public administration or government. The 
leaders can be certain that they will still be confronted with questions about 
the lack of a crisis management plan. The organization will be subjected to 
public scrutiny, and they will use legislation to decide on what should be done 
next. The damage to the organization's reputation and brand cannot be 
avoided. It takes a long time to build a brand but seconds to ruin it. 

 

If there are crisis management and business continuity plans, the only 
challenge is the implementation thereof. Then, switching on the crisis 
management and business continuity plans in time to mitigate a crisis is more 
of a tactical strategy. So, the availability of crisis management and business 
continuity plans is still not sufficient. The management and leadership must 
make sure that crisis management and business continuity teams are well 
trained on how to implement the plans when a crisis hits. This includes 
knowing where to source external expertise and resources, where to evacuate 
the affected people, what other measures to bring in and how to go about 
doing so. 

 

Constant and daily communication is part of managing anxieties and calming 
down fears that may be tearing people apart. The objective should be to calm 
the vulnerable and inspire confidence in those who are involved in assisting 
the situation. The leader's utmost objective must be to give leadership, 
support the teams and mobilize the required resources. 
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Hello! We are pleased to send you 
this Customers Only monthly issue of 
The Business Advisor. It is our way of 
saying that you are important to us 
and we truly value your business. 
Please feel free to pass this 
newsletter on to friends and 
neighbors. Enjoy! 

     

Joke of the Month 
  

              Dope 
 

Two young guys appear in court after 
being arrested for smoking dope. 
 

The judge says, “You seem like nice 
young men, and I'd like to give you a 
second chance instead of jail time. I 
want you to go out this weekend and try 
to convince others of the evils of drug 
use. I'll see you back in court Monday.” 
  

On Monday, the Judge asks the first guy, 
“how did you do over the weekend?” 
''Well, your honor, I persuaded 17 
people to give up drugs forever.' 
“Seventeen people? That's wonderful. 
How did you do it?” 
“I used a diagram, your honor. I 
drew two circles like this: O o. Then 
I told them that the big circle is 
your brain before drugs and the 
small circle is your brain after 
drugs.”  
‘That’s admirable,” says the Judge. 
 

Then he turns to the second guy. “And 
how did you do?” 
“Well, your honor, I persuaded 156 
people to give up drugs forever.” 
“Wow!” says the judge. “156 people! 
How did you manage to do that?” 
“Well, I used a similar diagram,” the 
guy says. “I drew two circles like 
this: o O. Then I pointed to the little 
circle and said, 'This is your asshole 
before prison ............. + 



 

 
        

                                                        

 

                 Editor’s Note 
     Why We Publish The Business Advisor 
 

Dear Resilient Entrepreneur! 
 

Welcome to the 25th edition of The Business Advisor newsletter. As a 
worthy client and ambassador of our products and services we hope you are 
in good health and pray the effects of the pandemic won’t reach your end in 
God’s name.  
 

Congratulations on getting your hands and eyes on another edition of this 
newsletter. In my sojourns and interactions with clients I have come across 
some who keep wondering why we publish and send this newsletter. So I 
will use this piece to clarify a few of these issues.  
 

The Business advisor newsletter is for keeping you informed of changes to 
our products and services but more particularly to offer you information, 
help and resources you need to succeed in business, beyond just the 
products and services we offer. 
 

Most times, it’s not ONLY a website or a mobile advertising service or a 
content creation service, that you need for your business to succeed. There’ s 
more to business success than that. And there is no time better than now to 
get hands on any available information you can get to survive the plague we 
currently face in the name of Corona virus AKA Covid-19.  
 

We are publishing it so that each month you get tested business, leadership 
and marketing strategies from us, business and management experts and 
some of our successful clients, as case studies. 
 

Here’s what you get in each monthly issue. 
 + A lead story/article on business, management, marketing, etc. This month 
we open with one from Forbes magazine. 
 + Jokes, brain teasers or memes for your fun and entertainment 
 + A personal business-related story from yours truly. 
 + Series of tools and resources to improve productivity for you or your 
business 
 + and so much more. 
 

As majority of the State Governments and even the Federal Government 
imposes quarantine, lockdown and other drastic measures to curtail the 
spread of the disease, we understand your business will be heavily affected 
hence this edition (and several more to come) will focus on info on how you 
can get palliatives in form of tax reliefs, loans, discounts and grants, both 
locally and internationally for your business.  
 

If you have any issues or clarification you need on this edition or even 
previous edition, you can send an email to newsletters@siscomedia.com.ng 
 
 

Enjoy,  
 

- Francis Okaformbah 
CEO/Head marketing Dept.  
Chief Editor 

 

PS: Share this newsletter. Someone you know might just need it. 

          
 

 
ANNOUNCEMENTS! 

 

Despite the Lockdowns. We are still working to serve you. Be rest assured 
that your websites, ads and content creation systems will still be maintained 
100%. We work remotely and are thus not affected so far. Any change 
otherwise will be communicated to you. 

 
2. From Henceforth, every month Business Advisor Newsletter will only be 

Top 10 songs that would 
motivate you while you work 
– Francis Okaformbah 

 

How are you coping with  
the pandemic and  
lockdown? Hope it hasn’t  
been too stressful for you?  
 

I have found that working while playing, 
watching or listening to music tends to take 
the stress off work for me. Call me a music 
freak or whatever, but I can’t work 
effectively and fast if I don’t have an 
inspirational music playing esp. in the 
background. I believe music tends to make 
your workload become light. 
 

Music can improve mood, increase 
intelligence, enhance learning and 
concentration, and ward off the effects of 
brain aging. Music can also stimulate the 
mind. One can be mindful of the melodies, 
lyrics or themes, the harmony, the driving 
or relaxed rhythms and the color of the 
sounds. Martin Luther Jnr, is quoted as 
saying, “besides theology, music is the only 
art capable of affording peace and joy of the 
heart.”  
 

Here are top 10 music you would enjoy 
while working: 
 

1. Fight Song - Rachel Platten 
This is one Pop song both young and old can 
listen and connect to. With lyrics that goes 
thus:  

This is my fight song 
Take back my life song 
Prove I am alright song 

 

You’ll surely know that you are in good 
company. I play it regularly especially just 
when I come across a challenge or get 
defeated or disappointed by one. 
 

2. Girl on Fire - Alicia Keys 
This has been one great anthem for the 
female movement. It’s quite an inspirational 
song. Good for motivation during work. 
 

3.  QUEST - GRV MegaMix 
This is a 2 hours long epic inspirational 
music. So downloading it might eat a large 
chunk of your data but its quite a soothing 
and inspiring music. This gentle ochestra 
music will definitely take you to heaven. 
 

4. This Is Me – (The Greatest Showman) 
From one of the finest Hollywood movies 
ever made. This sing teaches you to be 
brave, proud of who you are and offer no 
apologies for it.  
 

    … Continued on strip page 3 
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Demonstrating leadership in times of crisis           
…Continued from cover page 
 

Coaching on crisis management long before organizations plunge into a 
crisis could be one of the many ways of ensuring readiness level. Being 
ready for crisis does not mean that we are inviting it to happen. 
 

We keep a constant state of readiness and hope that crisis never happens. 
But when it happens, we are ready. Crisis management is one of the core 
functions of any manager or leader. That is why when a crisis hits, all the 
stakeholders look up to the leader. 
 

During crisis mitigation, coaching focuses on the individuals who are in the 
middle of the implementation of the crisis management plan. The focus is on 
the problem and the quickest provision of the solution thereof. The leaders 
are forced to prescribe the steps to be taken. 
 

Under such situations, the tendency is not to consult because of the urgency. 
However short it might be, consulting others, especially experts, could be a 
source of new insights into the crisis. It may also help the leader in 
mobilizing her/his team members. A good leader is the one who wins and 
resolves crises with her or his teams. 
 

In many cases, crisis is the source of learning. If the leadership conducts a 
post-mortem and records those lessons, the organization becomes resilient. 
Post-crisis coaching adds value to the process of reflection. We learn from it, 
and if all of us are attentive and change our ways, we will protect the 
organization from a similar crisis in the future. I would like to reflect on the 
role that specialists and experts could play in supporting management and 
the leadership in mitigating the impact of any crisis. 
 

The best leaders surround themselves with diverse experts, advisors and 
coaches. The simple reason is that leaders are not expected to know 
everything. But they must know from where to source help, and they must 
communicate consistently to give confidence to the teams. 
 

So, in times of crisis, the leader must be able to call upon the experts and 
advisors to support her/his efforts. The experts are there to help in 
analyzing and interpreting technical aspects of the crisis on the mandate of 
the leader. They prepare the leader in delivering the messages to the 
followers, informing them on how to deal with the crisis they are facing. 
 

Often the leaders are tempted to occupy the platforms and handle every 
question that is thrown at them. That is extremely risky. It is at this point 
that leaders expose themselves. Moderators are able to redirect questions to 
other specialists, experts and technical team members of the team. The 
leader does not have to answer all the questions. All the team members are 
there on the mandate of the leader. As they speak or respond to questions, 
they are doing so on behalf of the leader. All the praises and credits for 
managing a crisis successfully go to the leader. The leader can praise the 
team members for a good showing. 
Lastly, remember that in times of crisis and chaos, what your followers, 
stakeholders and teams need is a sense that you are in control. They need 
calmness. How do you learn to be calm? 
 

As a leader, you must constantly develop your capacity to remain calm 
irrespective of the situation. You are expected to instill confidence in your 
teams and followers. In times of crisis, you are called to show your 
leadership. The best and true leaders are seen in times of crisis. 
 
     + 

 
 
 

Referrals: We love Referrals. 
 

We want to use this opportunity to thank 
some of the lovely people that have 
constantly being referring clients our 
way. 
 
-    
 
Help refer clients to us.  Share this 
newsletter, share our numbers and 
emails.  
 
You can also do so by visiting 
http://siscomedia.com.ng/refer                                                            
 

   Upcoming Events Schedule 
 

▪ A 1-day Digital marketing 
Training. Sat. May30th 2020. 
Time: 10 AM.  
Venue (in Lagos): to be 
communicated only to registered 
participants.  

 

Interested in any of these events? Send an 
email to service@siscomedia.com.ng  

Top 10 songs that would 
motivate you while you work.                
… continued from page 2 strip. 
 

5. Any of Yanni’s Song 
If you have never heard of him. Yanni is a 
Greek composer, keyboardist, pianist, and 
music producer of classical music. 
Download any of his songs, especially 
renegade or nostalgia. You will enjoy the 
feeling. 
 

6. Never Enough - Loren Allred  
Another great piece from The Greatest 
Showman movie. You will enjoy listening 
to this frequently. Take a break to watch 
the movie too if you can. It would be the 
best 2hours you have spent lately. 
 

7. You are great – Steve Crown 
The only gospel song to make the list. 
There are other great songs but this 
seems to touch a part of my soul in a 
special way. Yet to know why. 
 

8. Avicii - Wake Me Up 
This country music with a techno feel by 
the young talented DJ (God rest his soul) 
will put your soul at ease. 
 

9. CAN'T STOP THE FEELING! - Justin 
Timberlake 
You won’t stop rocking this.  
 

10. Titanium ft. Sia - David Guetta 
This completes the list. David Guetta is 
one great musician you would love to 
listen to. + 

http://siscomedia.com.ng/refer
mailto:service@siscomedia.com.ng


Most business people cower into a corner when problems or adversity hits. They think to themselves, “woe is me!” 
and will do anything to prevent problems or adversity in the future. 
 

However, renegade marketers and business persons are able to use adversity as opportunity. They see adversity as a 
way to strengthen themselves and pursue opportunities that end up becoming “life changers” for themselves and 
their businesses. 
 

Here’s an example: Stephen Snyder underwent the embarrassment of bankruptcy many years ago. He thought his 
business life was over. Until he started teaching people how to regain their credit rating after bankruptcy and now he 
has a successful info-marketing business teaching people how to recover financially from bankruptcy. 
 

Whoever starts a business should be prepared to experience many ups and downs. If you have “been there”, then you 
understand. And if you have yet to experience a setback, then be prepared. You can either do what most business 
people do and retreat to a “comfort zone” of mediocrity or you can run into the fire and transform adversity into 
opportunity and create a prosperous life for yourself. 
 

Overcoming adversity and having the correct mindset for success is extremely important if you want to succeed as a 
business persons in Nigeria. Never underestimate the importance of having the correct mindset. + 
 

Book Review: Successful Nigerian Entrepreneurs: How They 
Started.  
 

Entrepreneurship has been a part of human existence because of its essence as a means of production. Thus over 
time, it gained recognition as a critical factor in economic growth and development of society. From the most 
available evidence, societies, where there are many entrepreneurial deficit, especially of individuals.  
 

The fact is that such societies have for long recognised individual entrepreneurs as partners in development and 
nation building. This realization has taken almost forever to be embraced by a lot of developing societies and part of 
the problem has been the impact of colonisation. In most developing countries education was basically designed to 
produce a literate workforce that would enhance the extraction of resources by the coloniser even after 
independence. 
 

Frantz Fanon, the French West Indian psychiatrist, political philosopher, revolutionary, and writer from the French 
colony of Martinique, whose works are influential in the fields of post-colonial studies, critical theory and Marxism, 
argued that Africans were overwhelmed by colonialism. Consequently, a slave mentality has been entrenched. 
 
Introducing New book = Successful Nigerian Entrepreneurs: How They Started 
 

All of the above are reflected quite instructively in the new book, Successful Nigerian Entrepreneurs: How They 
Started. Curiously the book does not mention the authors even though it is obviously a sponsored project. Written in 
simple and sometimes lively prose, the book seeks to document “homemade inspirational entrepreneurial stories”. 
This seemingly simple objective is commendable when considered against the background of our poor culture of 
documentation across the board. 
 

In twelve chapters, the book shows us within a limited space a number of fairly young contemporary businessmen 
and women, spanning enterprises from broadcasting to construction through couture, dairy production, public 
relations, innovative digital platforms, health products and cosmetology. Some are well known, others are not. So 
there is a John Momoh and his Channels story which opens the book, and at the other extreme the Okunoren Twins 
whose fashion label is globally recognized, yet the owners consciously avoid courting publicity. 
 

Several strands run through the book which could easily serve as some kind of primer for entrepreneurship. The 
standard belief is that an enterprise should start by identifying a niche. The stories in this book serve as a basic 
reminder, even though a realization of such an opportunity can come in different ways.  
 
Get a copy today and learn something new. The END. 
 

To find out more about books, book reviews, marketing and entrepreneurship visit  
www.siscomedia.com.ng.  
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How to Turn Adversity Into 
OPPORTUNITY! 

 
  

                                                                                                                                                                                                         

                                               



 
          

                        

  

For Maryann Nwafor, a former 

banker and now business owner, 

business doesn’t have to stop 

because of a pandemic. People will 

always be in need and being in the 

health and food supplement 

business, a pandemic is a perfect 

time to get more business done. 

……………………. 

Due to the scourge of the corona 
virus. Health related businesses have 
experienced a sudden boom. With 
the manufacture and sales of face 
masks, Personal Protective 
Equipments (PPE), Ventilators, 
drugs and herbal, organic and 
synthetic supplements and so many 
other materials. 
 

Despite whatever lockdown or 
health protocol measures the 
government of the day decides to 
implement, it’s still a great time to be 
in the health business. This is in no 
way a derisive clap back at other 
business sectors or individuals in 
other industries. We all know the 
effects of this pandemic, which on a 
global scale has affected lots of 
businesses; workers are being 
retrenched worldwide, nations are 
experiencing recession, people are 
finding it hard to eat, getting sick 
easily, etc. But where there is pain, 
there always tend to be gain for 
another. 
 

This gain was what Maryann saw, 
which made her to get our team to 
run a digital marketing campaign for 
her health supplement business. 
  

 
Maryann Nwafor 

 
 

Maryann, is a super distributor/ 
stockist of Norland products. 
Norland is a multi-national Chinese 
conglomerate that sells drugs and 
food supplements via the network 
marketing business model. Her 
website, 
www.norlandproduct.com, 
developed and maintained by us 
since the last 3years, has been one 
of the go-to websites on the 
internet for health-related 
solutions, especially Norland 
product solutions; which claims 
have been said to be very 
efficacious. The website also 
contained web forms where 
prospective network marketers can 
drop the details and get to attend 
her weekly seminars. These 
seminars have been suspended due 
to the restriction of gathering to 
not more than 20 people by the 
Lagos state government. 
 

Her website contains over 25 
efficacious products for the 
treatment of; 
+ Eye issues including cataract and 
conjuviticus 
+ Ulcer and gastrointestininal 
diseases 
+ Diabetes 
+ Immune system restoration 
Just to mention a few.  
 

Her business strategy during the 
lockdown period was to run advert 
campaigns on as many digital 
platforms as possible. We ran an ad 
campaign – chose the keywords to 
use, created the ad creatives, 
landing page and more -for her site 
on 3 chosen products for the 
treatment of 3 prevalent illnesses; 
including ulcer, diabetes and blood 
sugar level for several weeks.  
 

The ads appeared on  
1. Nairaland.com Forum 
2. Google.com (The search 

and Content Network) 
3. Facebook.com  

 
 

          See some sample ads 
 

 
 

 
 
 

These ads were showed to over 
923,793 people in Nigeria, within 
the ages of 25 – 65, with a 
percentage of that number clicking 
on the ads, resulting in several calls, 
emails, site visit, comments on her 
Facebook page as well as product 
orders. These orders were able to 
be fulfilled despite the interstate 
lockdown due to the fact that they 
were essential commodities.  
 

Despite the fact that the ad 
campaign has ended the site, still 
receives much traffic, up till today, 
which we believe will result to 
more sales.  
 

May be when the lockdowns and 
restrictions of gatherings get lifted 
with time, she could get back to 
organizing her weekly trainings and 
seminars for her team members, 
new entrants to the network 
marketing business and earn more 
sales and more income. But for now, 
Maryann, plans to run more ads to 
create more brand awareness and 
sales. We are eager to work with the 
new insights and feedback from the 
previous ads to sustain her 
momentum and success.  
+ End 
 

Customer Case Study/ Success Story: 
How Maryann Nwafor ran a Successful Ad campaign for her business resulting 
in more brand awareness and product sales despite the Covid-19 Lockdown. 
                                         

 



5 Ways In Which Mobile Marketing (sms texting) Can  
Increase Loyalty 

 

Many do not know that mobile marketing, especially through sms text messaging can increase customer loyalty. 
In case you don’t know the definition yet, mobile marketing is any activity that encourages the promotion of 
goods and services on mobile phones and devices. When customers return often to your store or office ignoring 
what your competitors have to offer, you are said to have loyal customers. 
Here are a few ways in which mobile marketing can help increase customer loyalty; 
 
1. More information sharing:  more information sharing between the merchant and the clients; Customers can 
provide key information related to their accounts, payments and personal details, purchases, etc. While 
merchants can use this info to provide more value and better customer service. 

 
2. Increased reason to visit the store: the rewards for suing mobile marketing allow the customer to jump a 
line at a crowded retail venue; alert her personal shopper that she has arrived or receive recognition at a local 
coffee shop for the seventh visit in a week. 
 

3. Greater Relevance in communications and offers:  Once customers have signed up for your “sms 
relationship building” scheme, they’ll have access to a more highly engaged customer scheme through a channel 
that offers greater immediacy and intimacy. 

 

4. Increased use of Mobile Coupons: If you don’t know what mobile coupons are, then it’ll be good to check out 
my other report, HOW to increase customer loyalty and profits via mobile/sms coupons. All over the world 
people are increasingly using their mobile device to find incentives and offers and ways to save money and get 
product information. They use mobile coupons. You can start a mobile coupon promotional strategy and use sms 
texting to make customers aware of it and thus earn more money. 

 

5. Simultaneous capturing, tracking and redemption of loyalty currency:  There is what we call loyalty 
currency and that is the use of loyalty points as currencies. This can be facilitated on mobile platforms and used 
in stores to generate more income and unlike other methods out there it’s easy to redeem and track users. 
 
Try some of these mobile marketing tips today. Test as many as you can to see how and if it increases your 
bottom line this period. I don’t think you have much to lose. Visit www.Mobilemarketingportal.com for help + 

 
 
 

Helping your business through COVID-19 

 
We know this is a difficult time for people everywhere, including small business owners. In other to help we’ve 

gathered some useful resources to help your business navigate these challenging times. The Big G, Google has 

come with lots of palliatives to help businesses cope with the pandemic.  
 

Amongst other things, a few of the services and features google is offering for free include;  
 

+ A $800M+ in COVID-19 response efforts. You can find out more about this on the google blog. 

+ Google premium video meeting tool, meet.google.com is now free to use.  

+ Free digital skills training (from primer down to how to apply your new found skills). 

+ WHO Coronavirus disease information.  

+ Helpful tips to avoid COVID-19 online scams 

Google is one great company and we are sure these tools and resources provided will go a long way to help your 

business. To find out more about all these visit https://smallbusiness.withgoogle.com/news/resources-for-smbs-

impacted-by-coronavirus/ + 
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Biz Tools: Ever wanted to have a secure online 

meeting with your staffs or team mates, using 
another alternative apart from Zoom? 
 

When it comes to video conferencing for meetings and brainstorming. The first 

app that comes to mind is mostly Zoom. Due to its popularity but of late with 

the lockdown affecting so many businesses worldwide and lots of people 

transferring their business meetings online, Zoom has become unreliable. We 

were privy to several online meetings, trainings and workshops that were either 

cancelled as a result of Zoom bandwidth limits within seconds, taken over by 

porn mischiefs or the platform simply refusing to open at all. 

Not to rain on the parade but if you want another alternative to what Zoom 

provides, then you can try meet by Google. Go here https://meet.google.com/+ 

 

15 Tactics to keep your food business running 
during COVID-19. 

 

Food businesses such as restaurants and bars have been some of the hardest-hit 

during the COVID-19 pandemic. In this article, we'll explore 7 tactics that have 

kept food businesses across the world in business, with specific examples from 

South Africa, USA, Canada, Australia, New Zealand, the United Kingdom, 

Ghana, and Nigeria. 
 

We understand that the challenges faced by food businesses in Africa are unique 

in many significant ways. Kindly consider this article to simply be a convenient, 

comprehensive reference of interesting ideas to potentially explore. 
 

Offer online ordering, delivery, and pickup 

When customers can’t come to you, you go to them. This is the most obvious 

strategy for selling during a lockdown, and we’ve seen several businesses, from 

the Eko Hotels and Suites in Lagos, to storied fine dining establishments like 

Chicago's Alinea, pivot to selling online and delivering directly to customers. 

When it goes well, some businesses can make a significant percentage of their 

pre-lockdown sales through online ordering and delivery, as is the case with 

Alinea, which is making up to 75% of its regular revenue through online orders. 
 

But there are big questions to think about. If you’re a food business in Ghana or 

Nigeria that’s new to selling on the internet, how do you get started? Do you 

piggyback on the discovery and delivery networks of third-party platforms like 

Jumia Food, or do you cut out the middleman and sell directly to customers? 

Here’re some broad factors to consider. 
 

Listing on food delivery platforms vs. self-delivery 

Here are some pros and cons of using a third party delivery company as 

compared to owning the delivery process: 
 

Pros of third-party platforms 

A food delivery platform gives you unparalleled distribution. Their apps 

and websites see a lot of traffic, and they could give you access to a broader 

audience, thereby increasing your chances of receiving orders 
 

You get to focus on your domain expertise — making food and drinks 

— while you outsource the expensive business of deliveries to an experienced 

establishment 

  Cons of third-party platforms 

A delivery company sits between you and the customer. As a result of 

this, they own the customer relationship, not you. If you owned your delivery, 

you could potentially collect these customers’ contact details, and build 

enduring relationships over time 

Find out more about this article here 

https://paystack.com/blog/marketing/food-business-marketing-coronavirus. 

Info-Mart  
Your Kids don’t have  

to stop learning 
because of the 

Pandemic 
 

Last month we wrote about eLearning. It 

has completely transformed the way in 

which learning is imparted to students. 

Unlike traditional chalk and board method 

of teaching, eLearning makes learning 

simpler, easier, and more effective. 
 

Now with most schools, especially nursery, 

primary and secondary schools out of 

commission for the time being due to the 

pandemic, majority of parents and even 

schools are struggling with the education of 

their child or children. This doesn’t have to 

be so.  
 

Introducing a ntells new e-learning 

platform that allows pupils of all ages 

continue their education and learn while 

still at home even at their own pace and 

time.  
 

Benefits of this e-learning platform 

include; 
 

1. Platform allows school administrators, 

Teachers, Parents and Pupils to access its 

features with their respective accounts 
 

2. The e-Learning system has lessons, 

assignments, attendance, question and 

answer sections. Results and test sections 

coming soon. 
 

3. This system allows Teachers to log in 

any day and upload lessons, ask questions 

and submit, while their attendance will be 

indicated in the system 
 

4. This platform works both on mobile 

phone, desktop PC, laptops and tablets, as 

long as you have an internet connection and 

a browser. 
 

And so much more.  
 

You can have it installed on your website, 

use the e-platform alone or use the system 

from ntell’s site. Visit 

https://ntells.com/elearning to learn more 

and to order. Even if you don’t operate a 

school business, you can introduce this to 

someone today or call 08091191550.  
 

You can enroll today. + 

https://meet.google.com/
https://paystack.com/blog/marketing/food-business-marketing-coronavirus
https://ntells.com/elearning


How to set up an Internet TV  
 

 
 
Internet TVs and live streaming are almost the in thing 
now. Businesses, churches and individuals are all going 
online, connecting to one another or downloading contents 
and entertainments of various forms.  
 

You too can do the same. To won an internet Tv, you must 
own a website you want to be using e.g 
www.videogamba.com If you are going to be using the site 
for your tv streaming alone, I will advice you should not 
have more than 4 pages: about us, contact us, tv guide and 
live tv page among other designs at your own discretion. 
 

Here’s how to go about it. 
-Sign Up for a Youtube account 
-Install adobe media live software on your system. 
- GO LIVE/START BROADCASTING 
You need to be sure of your mode of operation, either Live 
247 depending on your access to internet or Few hours in a 
day or a prepackaged contents broadcast. + 
  
 

    

 
                                                         

You Need a Covid-19 Marketing 
Plan of Your Own?  

 

Let us help you gain an unfair advantage over your 
competitors at this period. Even if your industry is 

suffering you could be the one business that 
stands out and succeed this era with stellar 

marketing plans that work or you get your money 
back. Call 07031857044 now for enquiries. 

Testimonials 
 

“For over 9 months my site was up, I never made any money not until I rearranged the site and paid Siscomedia Ltd  
for SEO service  did my site pick up. I got the #2 position on Google for my keywords and was able to make over $1000 
in just over a month.” 

- Lewis Efeekay, Music Producer and owner. www.Freaksonar.com 
 

We would love to have your testimonials published here. Send them to us. 
 

SURVEY! 
It’s the 25th edition of our monthly newsletter.  Did you find this edition enlightening and interesting? Send comments and 
feedback to: newsletters@siscomedia.com.ng  

From the desk of:    

Francis Okaformbah 
CEO, Head Marketing Dept. 
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To the real super heroes in our times…. God bless 
and protect you all! 
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